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GARY Beriwhigtie 1s an ideas
man who has made it his
huginess Lo get people to put
on their thinking caps.
Berbwhistle has come up with a
of cards Lo provide imstanb
ispirailon Lo wiyone hungry ior
Lheir next big idea, Bach card has a
guestion on it which s designed to
el whoeyer i3 reading it (o exergise
thelr ereative muscle,

“It'a the equivaleni of a gym worl-
ot for the mind,” Bertwhistle says.

Berbwhistle iz the founder of Blue
Moon Creafive, a company decli-
cabed solely to helping people and
organisations unlock their greal
ideas,

The Ask Einsiein cards are peing
used by people from just about every
zector of the business communiby,
from engineering and accounting to
recruitiment and advertising agen-
cies,

The cards are of pavticular help o
managers looking fo [acilitate crea-
sive gessigns with their gtail.

A eommon use of the cards within
a corporation is for a team o splib
Inlo groups, pick a card and work
Logether on the question on the card,

“One can ask thede queslions
withonl the cards bub clients love to
have something tangible o bring o
the table either on their own or in a
zroup,” Bertwiztle says.

‘Ih saves time having the creative
stimuiabor al your fingerbips."

Bertwhiable says business life hags
changed radically since more bradi-
tional methods of encouraging ideas
among stafl wers inbroduced,

“What (rustrated me was Lhal
everyhody was still using the same
tired old ways to force oul an idea,"”
he says, “The BWOT' analysis has

heen around for decades and mind-
mapping was invented by Buzan in
the T0s. And whenever a brainstori-
ing session is mentioned in the office,
people's eyes lend o glaze over," he
says.

Berlwhistle says his aim is not to
discredit these methods, however.

“In the right environment, with the
right facilitator, with everyone in the
right moad, well prepared and with

the right amount of time, they are

valid,” he says. “Bui today we need
ideas instantly and continuously.
The pregsure is on,”

Berbwhistle says everyone, from

Paper tiger: Gary Bertwhisile believes his card can provide instant inspiration for those in business.

the CEO fo managers and support
staff, are expecied to conftribute Lo
the creative pool, “It’s the infinite
need [or ideag that inspired me o
come up with the Ask Rinskein
cards.”

He named the cards Ash Einslein
as a bribule to Albert Einstein, nob
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he cards

because of his brilliance (“Einslein
was no Binstein” says Bertwhistle)
but because he asked guesiions.

“Einstein’s discovery bechnique:
was simple,” Berlwhistle says. “He
asked cuestions, ¢uestions, and
more guestions, He asked questions
he kknew the ansawers Lo jusi to gee if’
somebody else thoughl differently
from him. He asked (he obtuse and
the obvious.”

The deck of 150 glossy playing
cards asks guesfions such as: Imag-
ine if il was chocolate; imagine if it
had zound; imagine if it was more
traditional.

Berlwistle says some of the ques-
tions might be easy and gome more
challenging. “Slay with the tough
ones and bhey'll only add to your
crealive musecle and falke you oub of
the comfort zone onto new heights.”,

These are Berlwistle’s 10 tips to
expand your innovative thinking:

1. Feed your imagination: galleries
and museumis are a good place to
start.

2. Bxercise your mind: crogswords,
jigsaws and board games such as
Trivial Pursuit.

3. Read everything [rom books and
magazines to cereal paclets.

4, Male a point of caiching the
sunrise or sunset.

5. Asgk other crealives what they
do.

. Write to your hero and ask them
how they do it.

7. Break old habits: go to work a
different way, he sponianeous.

8. Listen to Mozark.

9. Slarl writing things down —
anything at all. It's the writing that
counks.

10. Sit still and simply be.

Tor more information, visit
www.bluemoon.net.au.



